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Abstract

The low uptake of life insurance is a matter of significant concern both within Africa and globally due to its implications for
national economies. Botswana, characterized by a high prevalence of HIV infections and limited access to antiretroviral
medications, exhibits a remarkably low life insurance penetration rate of 3.2%. This study aims to investigate the factors
contributing to the poor adoption of life insurance products in Botswana. Through a survey conducted among 800 randomly
selected individuals representing diverse genders in Botswana, with an 80% response rate, this study sheds light on the factors
that hinder the uptake of insurance products in the country. The findings indicate that the low adoption of insurance products in
Botswana can be attributed, at least in part, to various factors including low income, pervasive poverty, limited insurance
awareness and education, and inadequate regulatory oversight.
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1. Introduction
1.1 Background of the study

The global financial services industry has witnessed the emergence of life insurance as a vital component in recent
years (Zelizer, 2017). Insurance providers have made deliberate efforts to ensure that potential customers have
convenient access to insurance products through various distribution channels, including bancassurance and mobile
money platforms (Li et al., 2020a). Life insurance serves as both a safeguard for the future and a means of
accumulating savings for later use (Dragos, 2014). The insurance industry encompasses both short-term and long-
term insurance, with the former focusing on property insurance typically covering shorter durations of around twelve
(12) months, while the latter centres on personal insurance coverage over an extended and longer period (Santomero
& Babbel, 1997). The contribution of the life insurance sector to economic development is widely recognized and
holds significant importance (Oitsile et al., 2018).

According to Adams (1996) Life insurance plays a crucial role in providing individuals with financial security and
stability. It serves as a protective measure against potential risks and uncertainties, allowing policyholders to
safeguard their future needs and those of their dependents. Moreover, life insurance policies often incorporate savings
and investment features, enabling individuals to accumulate funds over time for various purposes such as retirement
planning, education, or emergencies (Heide, 2020).

Despite the efforts made by insurance providers, the adoption of life insurance remains relatively low in certain
regions. Botswana, in particular, has experienced challenges in this regard (Malambo, 2022). The reasons behind the
low uptake of life insurance in Botswana warrant thorough investigation to develop effective strategies that promote
its penetration and enhance financial resilience within the population (Mbogo & McGill, 2016).

This research endeavors to explore the underlying factors contributing to the low adoption of life insurance in
Botswana. By comprehensively examining and analyzing these factors, valuable insights can be gleaned to inform the
development of targeted interventions and initiatives. These findings have the potential to support the growth of the
life insurance sector, promote financial inclusion, and contribute to the overall economic development of Botswana.
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1.2 Statement of the Problem

Outreville, (2013) states that insurance penetration ratio in Africa stands at approximately 3.5%, which is notably
lower than the rate of 6.1% observed in Asia. Within Africa, Botswana exhibits a particularly low life insurance
penetration rate of 3.2%, despite the country's high prevalence of HIV, ranking second highest in the world (Ahmad et
al., 2020) ). The devastating impact of HIV/AIDS has resulted in a significant number of orphans in Botswana, with
estimates suggesting that between 60,000 and 78,000 orphans aged 0 to 17 are a direct consequence of the disease
(Letamo, 2007). Compounding the situation, the recent shortage of antiretroviral drugs in the country has further
aggravated the challenges faced by affected individuals (Shapiro et al., 2010).

In light of the high prevalence of HIV and the shortage of life-saving drugs, it is concerning that Batswana are not
taking up life insurance. This paper aims to analyze the underlying reasons behind this phenomenon, considering the
critical context of Botswana's HIV prevalence rate and the challenges posed by the shortage of life-saving drugs. The
research seeks to identify the specific challenges faced by Batswana when purchasing life insurance and propose
corrective measures to address these barriers. Moreover, addressing Botswana's situation is of utmost importance to
prevent it from becoming a regional problem, as the challenges associated with life insurance uptake in the country
may have broader implications within the African context.

2. Literature Review
2.1 The History of Insurance

The concept of insurance has been intertwined with human society for centuries, although its forms and
applications have evolved over time. Two distinct types of insurance can be identified: the natural or non-monetary
economies where financial markets and instruments did not exist, and the more modern form of insurance involving
markets, currency, and financial instruments (Hendriks, 1853).

In the non-monetary economies, insurance was based on agreements of mutual aid and support. For instance, if a
family's house was destroyed, neighbours would come together to assist in its reconstruction (Jordan, 2015).
Similarly, granaries were used as a form of insurance to provide indemnification against famines (Bodde, 1946). This
form of insurance focused on short-term or general protection within communities.

Evidence of early methods of transferring or distributing risk can be traced back to ancient civilizations. Chinese
and Babylonian traders, as far back as the 3rd and 2nd millennia BC, practiced risk management techniques (Hassan,
2019). According to Nichols (1905), Chinese merchants would redistribute their goods when navigating treacherous
river rapids to prevent a single individual from incurring complete losses in the event of a capsized vessel. These
practices primarily pertain to short-term or general insurance.

In addition to short-term insurance, the roots of life insurance can be traced back to ancient times, emerging from
the human need for protection in the face of danger and seeking appropriate solutions (Hu et al., 2009). According to
Hu et al.(2009) , the oldest forms of life insurance can be traced back approximately 6,500 years when Egyptian
craftsmen and stone cutters established a relief fund. This fund was created through contributions from the community
to cover damages resulting from various calamities that affected its members.

These historical examples highlight the early foundations of insurance, demonstrating its evolution from informal
mutual aid agreements to more structured systems aimed at mitigating risks and providing financial protection (Loss
and Damage from Climate Change, 2018). Understanding the historical context and development of insurance is
essential for analyzing the contemporary challenges and factors influencing the low uptake of life insurance in
Botswana. By drawing upon these historical insights, this study aims to shed light on the specific reasons behind the
low adoption of life insurance in Botswana and propose strategies to address these challenges.

2.2 Life Insurance

Life insurance is a form of protection that provides financial security to the dependents or beneficiaries of the
policyholder upon their death. Its primary purpose is to offer monetary support to the insured person's family,
enabling them to cope with the loss of income resulting from the policyholder's death (Browne & Kim, 1993). From
the perspective of an insurance company, life insurance allows the transfer of financial risk associated with the loss of
life or health of an individual to a group of individuals who share the same risk (Cowley & Cummins, 2005). This
enables insurance companies to generate revenue through the payment of premiums by a large pool of policyholders
who face similar risks (Churchill, 2007). Thus, life insurance serves as a mutually beneficial arrangement for both
policyholders and insurance companies (Yu & Tung, 2013).

According to Blake et al. (2013), life insurance policies can provide beneficiaries with a capital sum or a pension
income. The amount of the premium is determined by various factors, including the age, health status, and lifestyle of
the policyholder (Delcoure & Zhong, 2007). Moreover, there are different types of life insurance policies available in
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the market, such as term insurance, whole life insurance, and universal life insurance, each with its own advantages
and disadvantages (Yaari, 1965). Policyholders should carefully consider their needs and circumstances to select the
most suitable type of life insurance policy (Ajayi, 2015).

In summary, life insurance plays a crucial role in providing financial security to dependents or beneficiaries in the
event of the policyholder's death. It facilitates the transfer of financial risk from an individual to a group, and it can
serve as an additional source of income for individuals and their families.

2.3 Types of Life Insurance

According Eling & Kochanski (2013), life insurance policies offer a variety of options to individuals based on
their needs and preferences. The following are examples of different types of life insurance policies:

2.3.1 Whole Life Insurance

Whole life insurance is a type of permanent insurance that combines life coverage with an investment fund
(Babbel, 1985). With this policy, the insured individual pays a premium for a fixed amount of coverage. A portion of
the premium is allocated towards building cash value through investments made by the insurance company (Delcoure
& Zhong, 2007).

2.3.2 Term Life Insurance

Term life insurance provides coverage for a specified period in exchange for a predetermined premium (Pauly et
al., 2003). According to Pauly et al. (2003), this type of insurance focuses primarily on providing protection against
the risk of death, without any accumulation of capital. Term life insurance premiums are generally lower since the
likelihood of the insured's death during the specified period is considered relatively low (Giesbert et al., 2011a).

2.3.3 Savings Insurance

Savings insurance policies are designed for longer durations and remain in force until maturity, as long as the
policyholder continues to pay the premiums (Mills, 2003). According to (Ligon et al., 2000), these policies require
regular deposits of funds, which gradually reduce the risk assumed by the insurer to provide compensation in the
event of the insured event occurring. Policyholders can access the accumulated funds through various types of
withdrawals or redemptions(Shaik et al., 2022). This demonstrates that life insurance, in addition to serving as a
backup plan in the event of death, can also be utilized as a means of saving, thereby fostering a culture of savings
within the economy (Mahdzan & Victorian, 2013).

2.3.4 Endowment Assurance Policy

The endowment assurance policy is one of the most sought-after plans (Groll et al., 2022). According to Sugianto
et al.(2022), premiums are paid for a fixed term, and if the policyholder passes away during the term, the sum assured,
along with the accumulated bonus, is paid to the nominee or beneficiary. However, if the policyholder survives the
term, they receive the sum assured themselves. This policy highlights the importance of making provisions for the
policyholder's family in the event of early death while ensuring the availability of a lump sum amount at a desired age
(Eghbalzadeh et al., 2023).

These diverse life insurance policies serve different purposes and structures, catering to the varied needs of
individuals (Poufinas & Michaelide, 2018). Policyholders should carefully evaluate their requirements and choose the
most suitable life insurance policy that aligns with their financial goals and circumstances (Eling & Kochanski,
2013Db).

2.4 Challenges for Low Life Insurance Penetration
2.4.1 Low Education of Insurance Products

A significant challenge contributing to the low penetration of life insurance is the lack of education regarding
insurance products. Capricho et al. (2021) highlights that people generally lack adequate knowledge about the
importance of insurance, including life insurance. This lack of awareness and understanding has resulted in a low
uptake of life insurance services (Dalkilic & Kirkbesoglu, 2015). To enhance insurance penetration, it is crucial to
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educate individuals about the significance of insurance and to reduce premiums, as suggested by (Delcoure & Zhong
(2007).

2.4.2 Low Disposable Income

The level of income plays a crucial role in the rate at which individuals can afford insurance premiums, thus
affecting life insurance consumption (Dror et al., 2016a). Research conducted by (Fadlallah et al., 2018) indicates a
clear relationship between income levels and the affordability of life assurance products. Studies suggest that higher
disposable income enables individuals to allocate a larger portion of their earnings towards life assurance, which
serves as a means to protect dependents against loss of income in the event of premature death (Li et al., 2020Db).
Conversely, consumers with lower incomes tend to prioritize immediate financial needs, resulting in a lower ability to
afford life insurance (Kjosevski, 2012). The African Insurance Organisation (2020) further supports this view,
highlighting the impact of high poverty levels as a contributing factor to the low uptake of insurance across Africa.

2.4.3 Religious Beliefs and Culture

Religious and cultural beliefs can also influence the low adoption of life insurance. (Chui & Kwok, 2009) note that
in certain countries, life insurance is perceived as conflicting with religious beliefs and is even considered as satanic.
Additionally, some individuals hold the belief that relying on life insurance implies a lack of faith in God's protective
care (Hussels et al., 2005). This is particularly evident in Islamic countries, where conventional insurance practices
contradict Islamic beliefs and are not permitted. As a result, these countries experience a low uptake of life insurance
policies (Beck, 2003).

These challenges, encompassing limited education about insurance products, low disposable income, and the
influence of religious beliefs and cultural norms, hinder the widespread adoption of life insurance (Fornero & Lo
Prete, 2023). Addressing these obstacles requires targeted educational campaigns to raise awareness, implementing
strategies to make insurance more affordable, and respecting the cultural and religious sensitivities of individuals
(Sojung Carol Park & Jean Lemaire, 2021). By acknowledging and addressing these challenges, efforts can be made
to enhance life insurance penetration and ensure individuals have access to the valuable financial protection offered
by life insurance policies.

2.4.4 Lack of Trust in Insurance Providers

One significant challenge for low life insurance penetration is the lack of trust in insurance providers (Agyei et al.,
2020a). Research has shown that people may have reservations about insurance companies due to past experiences or
negative perceptions of the industry (Li et al., 2020a). For example, cases of insurance fraud or denial of claims can
erode trust and discourage individuals from purchasing life insurance policies (Fadlallah et al., 2018). Building trust
through transparent and ethical practices, effective customer service, and clear communication can help address this
challenge and increase the uptake of life insurance (Poufinas & Zygiotis, 2017).

2.4.5 Limited Distribution Channels

Limited distribution channels can also hinder the penetration of life insurance in Botswana (Malambo, 2022). In
rural areas or regions with limited access to financial institutions, individuals may face difficulties in accessing life
insurance products (Mbogo & McGill, 2016). The lack of physical branches or alternative distribution channels, such
as online platforms or mobile applications, can restrict the availability and awareness of life insurance options
(Olarewaju & Msomi, 2021). Exploring innovative distribution models and expanding the reach of insurance
providers can help overcome this challenge.

2.4.6 Insufficient Product Customization

The lack of product customization can be a barrier to life insurance uptake. People have diverse needs and
preferences when it comes to life insurance coverage (RuB & Schelling, 2021). Offering standardized policies that do
not cater to specific demographic or socioeconomic segments may lead to limited interest and uptake. According to
Ofori et al. (2023), developing flexible and tailored life insurance products that address the unique requirements of
different customer segments can encourage more individuals to consider purchasing life insurance.
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2.4.7 Limited Awareness and Financial Literacy

Dalkilic & Kirkbesoglu (2015) emphasis that limited awareness and low levels of financial literacy can impede the
uptake of life insurance. According to Zelizer (2017), many individuals may not fully understand the benefits,
features, and importance of life insurance, leading to a lack of interest or reluctance to engage with insurance
providers. Enhancing financial education initiatives, conducting targeted awareness campaigns, and providing
accessible educational resources can help improve understanding and empower individuals to make informed
decisions regarding life insurance (Remund, 2010).

2.4.8 Regulatory and Legal Barriers

Regulatory and legal barriers can pose challenges to the growth of the life insurance industry. Complex
regulations, licensing requirements, and compliance procedures can deter insurance companies from entering the
market or expanding their operations (Churchill, 2007). In addition, outdated or restrictive laws may hinder the
development of innovative insurance products and distribution models (Dror et al., 2016b). Creating a supportive
regulatory environment that fosters competition, innovation, and consumer protection can facilitate the expansion of
the life insurance sector.

2.4.9 Lack of Integration with Other Financial Services

According to Ryals & Payne (2001), the lack of integration between life insurance and other financial services can
limit its appeal and adoption. Insurance products that are not bundled with other financial offerings, such as savings
accounts or investment options, may be perceived as standalone and less attractive to potential customers (Berger,
2000). Promoting synergies between life insurance and other financial products or services, such as retirement
planning or loan protection, can enhance the value proposition and encourage individuals to consider life insurance as
part of their overall financial strategy (DeYoung & Roland, 2001).

2.5 Strategies to Increase Life Insurance Penetration

In this section, we explore various strategies and approaches that can be employed to increase the penetration of
life insurance in Botswana. These strategies focus on overcoming the challenges mentioned earlier and aim to
promote greater awareness, affordability, and accessibility of life insurance products. The following are some key
strategies to consider:

2.5.1. Financial Education and Consumer Awareness Campaigns

Implementing comprehensive financial education programs and consumer awareness campaigns can play a crucial
role in increasing life insurance penetration (Kojo Oseifuah, 2010). These initiatives can educate the public about the
importance of life insurance, its benefits, and dispel misconceptions By enhancing financial literacy and raising
awareness, individuals are more likely to understand the value of life insurance and make informed decisions about
their coverage needs (Dalkilic & Kirkbesoglu, 2015).

2.5.2. Product Innovation and Customization

Developing innovative life insurance products and customizing them to meet the specific needs and preferences of
different customer segments can attract a wider audience (Kaplan & Haenlein, 2006). This involves creating flexible
policy options, offering riders or add-ons tailored to individuals' circumstances, and exploring new coverage
categories that address evolving societal needs (Stoeckli et al., 2018). Product innovation can make life insurance
more appealing and relevant to potential policyholders (Siano et al., 2020).

2.5.3. Affordable Premium Structures

According Graetz et al. (2014), affordable premium structures can make life insurance more accessible to
individuals with lower incomes. Insurance providers can explore options such as tiered pricing, micro-insurance
models, or subsidized premium schemes to accommodate the financial constraints of a broader population (Siano et
al., 2020). By designing affordable premium structures, insurers can bridge the gap between low-income individuals
and life insurance coverage (Delcoure & Zhong, 2007).
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2.5.4. Partnerships with Employers and Financial Institutions

Establishing partnerships with employers and financial institutions can be an effective way to promote life
insurance among employees and customers (Saks, 2022). Insurance providers can collaborate with companies to offer
group life insurance plans as part of employee benefits packages (Brown & Finkelstein, 2011). Similarly, partnering
with banks or other financial institutions can facilitate the cross-selling of life insurance policies alongside other
financial products or services, leveraging existing customer relationships (Artikis et al., 2008).

2.5.5. Improving Distribution Channels and Accessibility

According to Giesbert et al. (2011b), expanding the distribution channels for life insurance and enhancing
accessibility can help reach a wider audience. This can involve setting up mobile insurance units, leveraging
technology to enable online policy purchases, or utilizing alternative distribution networks such as microfinance
institutions or community-based organizations. By making life insurance more conveniently available, potential
policyholders are more likely to engage with insurance providers (Stda et al., 2022).

2.5.6. Building Trust and Enhancing Customer Experience

Establishing trust is crucial for encouraging individuals to purchase life insurance. Insurance companies can focus
on improving transparency, promptly settling claims, and providing excellent customer service (Taylor, 2016). By
building a reputation for reliability and customer-centricity, insurers can instil confidence in potential policyholders
and overcome skepticism or distrust associated with the industry (Agyei et al., 2020a).Patt et al. (2009) believes, these
strategies, when implemented collectively, can contribute to increasing the penetration of life insurance in Botswana
and addressing the challenges identified earlier.

3. Material and Method
3.1 Methodology

The methodology section of this study outlines the strategies employed to obtain, organize, and analyze data in
order to investigate the reasons for the low penetration rate of life insurance in Botswana. According to Hussein,
(2009), methodology refers to the overall approach and methods used in a research study. Peffers et al., (2007),
defines methodology as the means or methods employed to accomplish a specific research objective, while Coughlan
et al. (2007) explain that it encompasses various elements such as study design, research setting, sample selection,
methodological limitations, and data collection and analysis techniques.

The primary aim of this study was to examine the opinions of Batswana regarding the low penetration rate of life
insurance in Botswana. To achieve this objective, a qualitative research design was adopted. Qualitative research is
particularly suitable for exploring and understanding subjective experiences, attitudes, and perceptions of individuals
(Toledo-Pereyra, 2012). Through qualitative methods, the study sought to gain in-depth insights into the factors
influencing the low uptake of life insurance among Batswana.

3.2 Method of Data Collection
To accomplish the research objectives, a combination of primary and secondary data was utilized.
3.2.1 Secondary Data

Secondary data refers to existing information available on the research topic and was collected from various
sources such as journals, books, websites, and newspapers. These secondary sources provided valuable background
information and contextual understanding of the low life insurance penetration rate in Botswana.
3.2.2 Primary Data

Primary data was collected using questionnaires. The researcher selected twenty students from each of the four
faculties of commerce, education, built-in environment, and law and paralegal studies, who resided with adults. For

the purpose of this study, a parent or guardian was defined as an individual aged 30 years or older, with the capacity
to make decisions regarding insurance policies. To ensure a representative sample of the population of Botswana were
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given the questionnaires. This sampling strategy aimed to include participants from diverse backgrounds within
Botswana, contributing to a comprehensive understanding of the research topic.

The choice of using questionnaires as the primary data collection method was driven by time constraints faced by
the researcher. It allowed for efficient data collection from a larger number of individuals in Botswana within the
available timeframe. The sample size of the study was considered adequate to gather meaningful insights and
perspectives from a diverse range of participants.

By employing a qualitative research design and utilizing a combination of primary and secondary data, this study
aimed to explore the reasons for the low penetration rate of life insurance in Botswana (Chikweche & Fletcher, 2014).
The selected data collection methods and sampling strategy were chosen to ensure a comprehensive understanding of
the opinions and experiences of Batswana.

4. Results and Discussion

The study aimed to survey 800 Batswana who were over 30 years old, of whom 680 returned the questionnaires
resulting in a response rate of 85%. The response rate was considered satisfactory and in line with recommendations
from Mugenda and Mugenda (1999) cited by Omona (2013) , suggested that a response rate of at least 50% is
acceptable for analysis and reporting. Among the respondents, 200 (representing 29% of the sample) reported having
life insurance policies, while 71% indicated that they did not have life insurance policies. To maintain objectivity, the
analysis focused on the responses of the 480 participants who did not have life insurance policies, while the opinions
of those who did were used for statistical purposes only and were not included in the analysis.

A summary of the responses is presented below.
Table 1: Participant responses

Number Percentage

800 100%
Completed and returned 680 85%
questionnaires
Uncompleted questionnaires 120 15%
Respondents with life insurance 200 29% (as a percentage of the
policies returned questionnaires)
Respondents without insurance 480 71% (as a percentage of the
policies returned questionnaires)

Source: Researcher’s survey 2023.

4.1 Poverty and Lack of Income

The findings of the study showed that 72% of the 680 respondents identified poverty and a lack of income as
major obstacles for Batswana in obtaining life insurance policies. This finding is consistent with previous research by
Feyen, Lester, and Rocha (2011) cited by (Kjosevski, 2012) , who also found a correlation between income and the
ability to purchase insurance. Furthermore, Magombeyi & Odhiambo (2017) also supports this observation,
suggesting that poverty is a significant factor in the low penetration rate of life insurance in developing African
countries.

4.2 Knowledge about Life Insurance

To elaborate on the respondents' knowledge about life insurance policies, it was found that only 30% of them had
prior knowledge of their existence, while the remaining 70% were not aware of it. This finding is consistent with the
views expressed by Mbogo & McGill (2016) that the low uptake levels of life insurance to a lack of awareness among
potential customers.

4.3 Religious Beliefs and Culture

In the study, it was found that only a small percentage of the respondents, 3%, cited their cultural and religious
beliefs as a reason for not purchasing life insurance policies, while the majority, 90%, said that their decision was not
influenced by culture or religion. However, 7% of the respondents were uncertain about the impact of their cultural or
religious beliefs. This finding is consistent with Ajayi, (2015)’s observation that cultural beliefs and norms have
changed with urbanization, leading to a shift in people's attitudes towards life insurance. However, the results
contradict the views of Chui and Kwok (2008), who believed that people's religious and cultural inclinations played a
role in their decisions to purchase life insurance. Beck and Webb (2003) shared this view but noted that it was more
pronounced in Islamic countries, which was not the case in Botswana, where the effect of the Islamic community was
less pronounced.
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4.4 Claims Experience

In terms of claims experience, the study revealed that among the 480 respondents without life insurance policies,
only 10% reported negative claims experiences, while the majority, constituting 90%, had never encountered any
negative claims processes. These findings indicate that a small proportion of individuals who were surveyed had
encountered difficulties or unsatisfactory experiences when dealing with insurance claims (Ryals & Payne, 2001).
However, the vast majority had not faced any such challenges. It is worth noting that the specific nature and details of
these negative claims experiences were not explored in this study. Therefore, further investigation is required to
determine the factors contributing to these negative experiences, such as claim denials, delays in claim processing, or
inadequate coverage. By understanding the underlying reasons for these negative experiences, insurance companies
and regulators can implement measures to improve claims handling processes and ensure more positive outcomes for
policyholders.

4.5 Confidence in Regulators

Regarding confidence in the insurance regulator, the study found that 20% of the respondents lacked confidence in
the regulator, while 30% believed that it was performing its duties effectively. Strikingly, a significant portion,
constituting 50%, had no knowledge or awareness of the life insurance regulators.

The lack of confidence expressed by some respondents may be indicative of perceived shortcomings or gaps in the
regulatory framework and oversight of the insurance industry. Concerns about transparency, consumer protection, and
regulatory enforcement could contribute to the erosion of confidence in the regulatory body (Agyei et al., 2020b). To
address this, the regulator should actively engage in efforts to educate the public about its role, functions, and
commitment to ensuring fair practices within the insurance sector. By enhancing transparency, providing accessible
information, and demonstrating effective regulatory supervision, the regulator can rebuild trust and foster greater
confidence among the public (Wixted & Wells, 2017).

The substantial percentage of respondents lacking knowledge of the life insurance regulators highlights the need
for enhanced awareness and education initiatives. The regulator should prioritize educational campaigns to improve
public understanding of its role and the services it provides. This can be achieved through various channels, such as
public forums, awareness programs, and informative materials disseminated through different media platforms
(Ahmed & Ibrahim, 2018). By increasing awareness and knowledge about the regulatory body, individuals can make
more informed decisions regarding life insurance and have a better understanding of the protections afforded to them
by the regulator.

Overall, the study's findings regarding claims experience and confidence in regulators emphasize the importance
of improving claims processes, addressing concerns, and enhancing public awareness of the role and functions of the
regulatory body. According to Tobing et al. (2022),by addressing these issues, insurance companies and regulators
can contribute to the establishment of a more robust and consumer-friendly life insurance industry, ultimately
promoting greater confidence and trust among potential policyholders.

5. Conclusion

In this study, we aimed to investigate the reasons for the low penetration rate of life insurance in Botswana.
Through the analysis of data and research findings, we have identified several key factors contributing to this
phenomenon. These factors include the lack of income among individuals, limited knowledge about life insurance,
and low confidence in regulators.

To address these challenges and increase the uptake of life insurance policies in Botswana, we propose the
following recommendations:

5.1 Government

The government should play a proactive role in promoting life insurance coverage among its citizens. One
effective approach is to introduce legislation mandating life insurance for working individuals and those in the
informal sector (Tobing et al., 2022). By making life insurance policies mandatory, a significant portion of the
population would have access to financial protection in the event of the breadwinner's untimely death (Haamukwanza,
2021). Additionally, the government should explore the possibility of offering more affordable policies specifically
tailored for low-income individuals. This would make life insurance more accessible and encourage greater
participation, leading to increased financial inclusion (Rickett & Telfer, 2003).
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5.2 Insurance Companies

Insurance companies need to rethink and modify their engagement strategies to effectively educate the public
about life insurance policies (Nshakira-Rukundo et al., 2021). In addition to their existing approaches, insurers could
consider attending funeral wakes, community events, and other relevant gatherings where they can interact with the
public (Dalkilic & Kirkbesoglu, 2015). These engagements would provide opportunities to share information, clarify
misconceptions, and emphasize the importance o life insurance. According to Cole et al. (2011), collaborative efforts
between insurance companies, the government, and regulators can enhance these initiatives, ensuring a coordinated
and comprehensive approach to public education on life insurance.

5.3 Regulators

Regulatory bodies have a crucial role in fostering a trustworthy and well-regulated insurance industry. The
regulator should take a lead role in educating the public about its function and services, with a specific focus on the
benefits of life insurance (Ahmed & lIbrahim, 2018). This can be achieved through targeted awareness campaigns,
informative materials, and public forums. By improving public understanding of the regulator's role and the services it
provides, potential customers can feel more confident in engaging with the insurance industry (Dalkilic &
Kirkbesoglu, 2015). Furthermore, the regulator should explore partnerships with insurance companies and other
stakeholders to enhance consumer protection measures and ensure fair practices within the industry.

By implementing these recommendations, the government, insurance companies, and regulators can work together
to increase the uptake of life insurance policies in Botswana. This collaborative effort would address the challenges of
lack of income, limited knowledge about life insurance, and low confidence in regulators (Véron & Majumdar, 2011).
Ultimately, a higher penetration of life insurance would provide individuals and their families with financial security
and contribute to the overall socio-economic development of Botswana (Malambo, 2022).

In conclusion, our study has shed light on the reasons for the low penetration rate of life insurance in Botswana
and proposed recommendations for addressing this issue. By addressing the challenges of income, knowledge, and
confidence, we can improve the social and economic conditions in Botswana. Increasing the uptake of life insurance
policies will provide individuals and their families with financial security, promote overall financial well-being, and
contribute to the development of the country as a whole. It is our hope that the government, insurance companies, and
regulators will take these recommendations into consideration and work towards a more inclusive and accessible life
insurance industry in Botswana.
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